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Abstract- 

This study addresses the phenomenon of tradition-washing where consumers may
infer that food products staged to appear traditional are green due to the
associations of traditionality with naturalness, healthiness, tastiness, safety or
authenticity. This inference persists despite limited evidence that traditional
production methods result in lower environmental impact. This study tests
whether communication of traditionality activates judgments of greenness and
the psychological mechanisms that may explain this effect. We also examine two
boundary conditions: product category and consumer dispositional nostalgia. An
online experiment with 280 participants shows that the communication of
traditional production significantly enhances consumer preferences and
perceptions of greenness by eliciting feelings of groundedness. The effect is
greater among consumers lower in nostalgia and similar across vice and virtue
product categories. This study calls attention to the risk of tradition-washing as
consumers conflate traditionality with greenness perceptions. Moreover, this
study extends past work on the effects of traditional production methods on
consumers by showing the mediating role of feelings of groundedness: because
traditionality makes consumers more grounded, they elicit product perceptions of
being greener and more desirable. Our findings have practical implications for
stakeholders, namely companies, policymakers and consumer organizations to
attenuate the risk of tradition-washing.
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