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Film public policies have usually been drawn within the Nation State framework. Supranational bodies, such as the European Union, have also shaped film public policies. However, the analysis of such policies seldom considers the comparison of diversity levels across national cinematography.

Following a development in the creative industries concept, several regions have recently tried, though sometimes unsuccessfully, to develop their own film policies (Kaiser & Liecke 2007, Ledo Andión, López Gómez & Pérez Pereiro, 2016; Sand, 2016). Financial resources available for film production are usually concentrated around European capital cities. Therefore, regional policies may hardly succeed without the financial support of State-wide broadcasters or State-wide film public policies. In the case of Sweden, evidence suggests that the support of State policies can be successful (Dahlstrom & Hermelin, 2007).
The United Kingdom and Spain are good case studies because both present diverse levels of political decentralization –regions or nations are recognized and these have high competence in the field–. In addition, their capital cities (Madrid and London) concentrate most of their audiovisual industries and resources.

This communication analyzes policies promoting internal diversity for audiovisual production developed in Spain and the United Kingdom. The methodology includes analysis of documents portraying film policies in both countries. It also includes in-depth interviews with key managers from broadcasters and audiovisual producer associations. Although internal diversity is already part of the film policy agenda and important measures have already been taken in both countries, the results show that mechanisms to avoid these measures exist, limiting the policy effects significantly.
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