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Objective: 
¿How is marketing for Millennials and Centennials conducted in times of crisis? 

• Reflect the difference between Millennials and Centennials 
• Analyze how marketers’ approach millennials and centennials. 
• Analyze consumer changes and brand changes devoted to millennials and 

centennials during times of crisis. 
• Evaluate if there is any moral obligation expected by these demographics 

during uncertain times. 
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Methodology: 
In order to show how is marketing conducted in times of crisis for Millennials and 
Centennials I will use an inductive method. This study will be relevant for future marketers 
that will experience at some point of their career periods of uncertainty attributable to 
external factors. I will apply qualitative and quantitative methodology by doing 
bibliography revision, data analysis and establish a conclusion of the important factors 
that one should take into account when dealing with millennials and centennials in times 
of crisis. 
 
Índex: 

1. Introduction: 
a. Millennials: who are them and their role in business. 
b. Centennials: who are them and their role in business. 
c. Differences and commonalities between Millennials and Centennials 

2. Marketing in times of crisis. 
a. Changes in consumption habits, channels and new tendencies in millennials 

and centennials. 
b. Changes in branding, marketing strategy (empathetic, useful, responsible 

brands). 
3. Business case of brand directed to millennials and Centennials 

a. Impacts of COVID-19 in its branding and marketing. 
b. Business moral obligation with these demographic 

4. Importance of endomarketing for these demographics. 
5. Conclusion  
6. Bibliography 
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