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COURSE DETAILS

Contextualization

Contribution to the training and professional profile of the degree

This subject aims to develop students’ strategic ability fo communicate in writing in
English, using framing and storyteling tfechniques. It is mandatory and
complemented by the subject of Strategic communication skills: Persuasive rhetoric
and oratory. Students will learn to express themselves at the written level clearly,
correctly, concisely and appropriately for the communicative goal. Practical tasks
involving in-depth analysis of texts of paradigmatic quality and diverse genres,
creative writing and text revision will be provided.

Restrictions of access

None.

Competences and Learning outcomes

General skills

Ability to think analytically, synthetically and critically in the context of

CGI . . o
international communication.
RAT Describe, relate and interpret situations and simple approaches.
RA2 Select the most significant elements and their relationships in
complex texts.
RA3 Identifies information gaps and establishes relationships with
external factors.
CG2 Ability to apply the knowledge of communication in international
environments.
RAT Can determine the scope and practical utility of theoretical
notions.
RA2 Can correctly identify the knowledge applicable in a given
context.

RA3 Can relate factual knowledge with different professional practices.
RA4 | Can solve real-life practical cases.

CG4 Ability to communicate in writing and speaking in four languages.
RA1 Can express ideas in a structured, intelligible and convincing way.

RA2 Can present ideas in front of groups with ease and assurance.
CGé6 Ability to think and strategically manage in the context of international
communication.

RAT Reflects on the best strategies applicable to each situation.

RA2 Manages diverse situations dynamically and identifies the
knowledge and skills applicable in each case.




RA3 Identifies and adequately defines the problem and its possible
causes, before its effect becomes evident.
RA4 Suggests possible solutions and designs an action plan for their

application.
CG8 Information management skills.
RAT Can refrieve and analyse information from various sources.

RA2 Displays documentary search strategies.

RA3 Quotes ad references sources correctly.

RA4 | Incorporates source information into own speech.

RAS Handles relevant databases.

CG9 Critical and self-critical capacity.

RAT Can analyse own behaviour looking to improve.

RA2 | Accepts constructive criticism of own actions.

RA3 Identifies incoherence, missing information and problems inherent
in a given situation.

CG14 | Ability to apply interpersonal skills in professional communication.

RA4 It is capable of depersonalizing ideas in group work to achieve
goal.

CG20 | Capacity for ethical commitment in professional development.

RAS Considers the consequences that a given activity or behaviour
may have for others.

Specific skills

CE18 Knows how to analyse communicative messages and can write infformative
and persuasive texts for a variety of audiences.

RA3 Directly links discourse analysis to the improvement of
communication in social and professional contexts.

RAS5 Knows the pragmatic purpose of a given message and its
language functions.

CE19 Knows and applies the techniques of framing and storytelling for
international communication.

RA1 Knows the characteristics of oral language and knows how fo
differentiate them from written language.

RA2 Analyses and recognizes the elements of the communication
process (sender, receiver, text and culture).

RA3 Knows how to select aspects of international reality to produce an
oral message in different languages, using framing techniques.
Can emphasize or give salience to the definition of a problem, its
causes or consequences, conditioning its comprehension and
interpretation.

RA4 Can produce or convert a message into a specific story in
different languages using storytelling techniques as a tool to




achieve empathy and to connect with the audience.

Contenidos - Bloques Tematicos

Bloque I: Introduccion al campo/ Introduction to discourse analysis, framing and

storytelling

Tema 1: El discurso corporativo, periodistico y politico — tipologias de textos / The
discourse of corporate, journalistic and political communication - text typologies

Tema 2: Estrategias y técnicas de encuadrar / Framing - Strategies and devices

Tema 3: Estrategias y técnicas de narracion / Storytelling - Strategies and devices

Tema 4: Introduccién a la metodologia del caso / Introduction to case study
methodology

Bloque Il: Comunicacién corporativa / Corporate communication

Tema 5: Patrocinio y publicidad / Sponsorship and advertising

Tema 6: Informes y comunicacioén corporativa / Reporting and corporate
communication

Bloque lll: Periodismo y comunicacion politica / Journalism and political

communication

Tema 7: Periodismo informativo y narrativo / News reporting and narrative
journalism

Tema 8: Internet y transmedia / Web 2.0 - Facebook, Twitter, Instagram & Co. and
fransmedia storytelling

TEACHING METHODOLOGY

General methodological aspects

The subject Strategic communication skills: written expression, framing and
storytelling consists of 3 ECTS that are divided into face-to-face classes and various
autonomous activities. In the weekly sessions the student is required to participate
actively to develop the different competences of the subject and ensure the
understanding of the theories and concepts from a practical and applied
perspective.




Learning

activities

Competences

% face-to-face
interaction

Lectures (AF1)

-CG1 Ability to think analytically, synthetically
and critically in the context of international
communication.

-CG8 Information management skills. 100%
-CE19 Knows and applies the techniques of
framing and storyteling for international
communication.
Activities / -CG1 Ability to think analytically, synthetically | 35%
Problem-solving and crifically in the context of international
(AF2) communication
-CG2 Ability to apply the knowledge of
communication in international environments.
-CG4 Ability fo communicate in writing and
speaking.
-CGé Ability to think and strategically manage in
the context of infernational communication.
-CG8 Information management skills.
-CE18 Knows how to analyse communicative
messages and can write informative and
persuasive texts for a variety of audiences.
Individual and | -CG1 Ability to think analytically, synthefically | 12%
group work (AF3) | and critically in the context of international
communication.
-CG2 Ability to apply the knowledge of
communication in infernational environments.
-CG4 Ability to communicate in writing and
speaking.
-CG8 Information management skills.
-CG¢9 Critical and self-critical capacity.
-CG14 Ability to apply interpersonal skills in
professional communication.
-CG20 Capacity for ethical commitment in
professional development.
-CE19 Knows and applies the techniques of
framing and storyteling for international
communication.
Individual and | -CG2 Ability to apply the knowledge of | 50%
group communication in international environments.
presentations -CG4 Ability fo communicate in writing and
(AF4) speaking

-CG14 Ability to apply interpersonal skills in
professional communication.

-CE19 Knows and applies the techniques of
framing and storyteling for international
communication.




Autonomous work | -CE18 Knows how to analyse communicative | 0%
(AF5) messages and can write informative and
persuasive texts for a variety of audiences.

ASSESSMENT AND EVALUATION CRITERIA

Active class participation

view.
-Ability to relate concepts
and defend own point of
view

Evaluation activities Rubric Weight
SE1
) - Content knowledge
Exams: - Ability to relate S0
Written exam covering (1) theoretical kr(w:ciw!Tedged’ro context °
course content and (2) practical ~lanty and conciseness
. e . of communication
application of writing techniques.
SE2 -Appropriateness to
Evaluation of practical activities and professor insfructions 30%
blem-solving tasks (portfolio, class - Clarity and conciseness
pro. - . 9 P ! - critical analysis of source
activities, online fests) information
-Appropriateness to the
SE3 topic and task
- Clarity, conciseness and
Evaluation of individual and group gsap;r;eg?iginess of the 10%
presentations (case presentations) _Ability to synthesize
information
-Formal aspects
SE5 -Personal confributions
based on source study
-Ability to understand and
accept different points of | 10%

IMPORTANT EVALUATION INFORMATION




e The following behaviours are considered serious academic misdemeanours and
canlead to sanctions including the loss of the right to be evaluated in the subject
or ultimately the expulsion from university: the plagiarism of previously published
materials, copying in your exam or other evaluated activities, or not respecting
the rules of acceptable behaviour.

e Class attendance is compulsory and missing more than 30% of the sessions will
automatically exclude you from taking the final exam and being evaluated in
this subject in both the first and second examination period (article 3.1 of the
General Regulations). Failure to attend the first hour of a double class will be
considered having missed the entire session, regardless of whether the student
aftends the second hour or not.

e Forstudents who have failed the course in their first attempt, there is a resit option
in June. For the resit, class grades that bare a pass or above will be saved, and
the student will only need to present the failed activities and take the final exam.
Students who have not fulfiled the attendance requirement will not be assessed
on the final exam (80%) and the presentation of a case study (20%).

STUDENT WORK HOURS

Face-to-face hours Autonomous work

30 45

Course Schedule (subject to change)

Semester Weekly schedule

Group 1: Mon 10:40- 12:30
‘ Group 2:  Wed 8:30 - 10:20
Group 3: Wed 10:40 - 12:30
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http://www.lhn.uni-hamburg.de/article/corporate-storytelling

https://econsultancy.com/blog/65698-six-brand-case-studies-that-proved-the-value-of-storytelling/
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http://www.knowledge-management-tools.net/storytelling.htmil
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http://www.practicalecommerce.com/7-storytelling-technigues-and-how-to-apply-them

https://www.uscreen.tv/storytelling-techniques-used-by-the-worlds-greatest-speakers/




